We are very happy to observe the response of all the AIUB family members
to help another member. All the students bought at least one ticket to help
him. Academic, Non-academic and administrative members has also contributed a significant amount also.

HUB's

Responsibility
To a Family Member

We always mention the AIUB as a Family. All the students
and academic, non-academic members are important part
of the family. We distribute all our happiness together to
increase pleasure and share our sorrows to decrease the
pain. The university is standing in today’s position with lots
of hard work and sacrifices of the members for more than
12 years.
Shaihan Morshed is a brilliant CSE Alumni of AIUB and
working as a developer in IT Department. He was going to
receive the graduation certificate in the 8th convocation
held in March 10, 2008. Unfortunately he couldn’t join the
convocation for a severe car accident. His spinal cord was
seriously broken, which was threatening even his life. For
better and proper treatment he was trans ferred to Singapore. It was quite impossible for his parents to accommodate the huge expenses of the treatment.
Thanks to AIUB family. AIUB took the initiative to raise
some fund for the treatment of Shaihan Murshed. The
university organized a day long concert, where Dolchutt,
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Haider Hossain, Maksud O Dhaka, Saptak, LRB and
Artcell. We are really grateful to Decoration, Sound
system providers and the members of the bands for
performing free of charge. We are very happy to
observe the response of all the AIUB family members
to help another member. All the students bought at
least one ticket to help him. Academic, Non-academic
and administrative members has also contributed a
significant amount also. AIUB authority donated
500,000 BDT in the fund. Finally, a handsome amount
of 170,000 BDT has been raised, and already handed
over to Shaihan’s parents. At present he is getting his
treatment in the National University of Singapore
Hospital and recovering very well and we hope he will
join us very soon.
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The first event of AIUB Software Club was remarkably successful. We
organized first ever “Inter AIUB Software Competition-2007”
in March 2007.
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AIUB Software Club (ASC) has formed on 7th
November, 2006 with the vision to make a bridge
between our students and industry and to make a
strong network of our Alumni. From our inception we
received overwhelming responses from students of
different faculties. Currently we have more than 200
members in our club. Within our small tenure we
have achieved some remarkable achievements. One
of which is its own web site developed by ASC
member. Currently it is in testing phase and officially
we are going to launch it very soon.
We are very thankful to Mrs. Nadia Anwar, Vice President, Student Affairs, AIUB to run this club under her
umbrella. In our inaugural meeting Mr. Manzur H.
Khan, Coordinator Student Affairs, Md. Farhad
Ahmed, Convener AIUB Software Club, Mr. Mashiour
Rahman, Coordinator CS Department, Mr. Musfiq
Rahman, Coordinator Office of Software Development had conveyed different messages.
The first event of AIUB Software Club was remarkably successful. We organized first ever “Inter AIUB
Software Competition-2007” in March 2007. The
colorful event wasa graced by profound presence of
Mrs. Nadia Anwar, Vice President, Student Affairs,
AIUB. Prof. Tofazzal Hossain, Vice President,
Academics, AIUB, Prof. Dr. A.B.M Siddique Hossain,
Dean, Faculty of Science, Dr. Kazi A. Kalpoma, Head
of CS Department and honorable faculty members
and students of AIUB provided their full hearted
cooperation to make this event grand success. This
opened the door of opportunities for our students to
exhibit exciting and innovative software. It was a day
long program fostering an array of AIUBIAN talents.
Different types of software were exhibited including
mobile games, embedded system (Ball tracking
robot), database system, online project and many
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AIUB

Software Club
more.
At the second phase, ASC also organized “Inter AIUB
Web and Graphics Designing Contest-2007” in November, 2007. The program was unique of its kind got excellent responses from all parts of AIUB including management and students. This was a competition among
creative mind and intellects which includes different web
projects, animated and still graphics design.
To keep up its tradition ASC is again going to organize
another “Inter AIUB Software Exhibition -2008” on 16th
April. We hope we will receive the same enthusiasm from
our student community.
We like to express our gratitude to all club members for
working voluntarily and making it top ranked club with full
of activities.
We are also welcome new members from different faculties. The registration form can be collected and submitted to Md. Farhad Ahmed, Faculty member, CS Department.

The Office of Sports also maintains and plans for the continuous development
of the in-house gymnasium of AIUB for its proper use by the students, faculties, officers, staff and management of AIUB.

Sports
team

Sports have a lot of contribution to all educational institutions and in all places in the world as an entertainer,
motivator as well as also works like a marketing tool.
Sports also act like a medicine which keeps the students
away from getting addicted to drugs or other types of
illegal activities. By participating in different sporting
activities students increase their understanding among
themselves. Sports also increase different skills like
anticipation, creativity, and ability to evaluate successes
and to maintain and repeat the success. Also it helps a
person evaluate his/her failures in order to find out the
mistakes and to rectify them.
The Office of Sports at AIUB organizes various outdoor
sporting activities such as Football, Cricket, Athletics,
Tennis, Kabaddi and also different indoor games like
Badminton, Volleyball, Basketball, Handball, Table-tennis,
Chess, Pool, Carom, Cyber games, Body-building and
different types of board games. The Office of Sports
also maintains and plans for the continuous development
of the in-house gymnasium of AIUB for its proper use by
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the students, faculties, officers, staff and management of AIUB. Other than the above, OS introduces
and maintains sports scholarship for the current and
prospective students of AIUB. OS also looks after the
sports activities of the student community through
student teams like AIUB Cricket Team, AIUB Football
Team. In addition OS is in the planning stage of
introducing two more sports teams namely, AIUB
Chess Team and AIUB Table-tennis Team.
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Human body is made up of innumerable cells, glands, tissues, muscles
and many other small and big organs which go on working incessantly in
order to keep the whole body mechanism active and energetic. In order
to keep them capable of doing their jobs well we need food.
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No living things either animals or plants can survive
without food. Besides oxygen and water we need food
for three main reasons - preventing diseases, curing
diseases and staying fit. Right food promotes our health,
so also wrong food diseases. So there is no disagreement among experts regarding the importance of food
in maintaining good health
Human body is made up of innumerable cells, glands,
tissues, muscles and many other small and big organs
which go on working incessantly in order to keep the
whole body mechanism active and energetic. In order to
keep them capable of doing their jobs well we need
food. Food provides them essential nutrients without
which any organs of the body may revolt or one or two
may become so weak that they will be incapable of
discharging their duties properly. As a result there arise
problems in our body which we call diseases. And we
become sick. To keep these organs fit we must ensure
the supply of carbohydrate, minerals, vitamins, proteins
and fat in right dose in right quality.
We can have the sufficient supply of these nutrient
elements from common daily food items if we are a little
bit selective. Our food items should be chosen from the
following groups to avoid the risk of getting sick easily.
Seeds, vegetables and fruits: these three types of food
provide the five basic nutrient elements to our body. A
meal prepared with items from each type is called a
‘balanced diet’ which keeps
us fit and free from
diseases.
Seeds and cereals: they include items such as rice,
wheat, pulses, almonds, beans etc. They generally not
only supply strength and proper growth to our body but
also defer our old age.
Vegetables: vegetables are very essential for our body
as they are the source of minerals, proteins, vitamins
and many other important elements such as dietary fibre
and phytochemicals- antioxidants. Owing to lack of all
these elements, our bones do not develop properly, hair
start falling. It also results in loss of appetite along with
many other physical complications. If our body does not
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Food

for good health
receive the right supply of antioxidants we become vulnerable to cancer and wear and tear of early aging. So we
should eat sufficient vegetables everyday.
Fruits: different kinds of fruits are sources of minerals,
vitamins, and enzymes. The special characteristic of fruits is
that they contain huge amount of alkaline but less quantity of
protein and fat. Another good side of fruits is that as soon as
we consume fruit, we become energized immediately and
our fatigue is removed at once. The vitamins which we
receive from fruits help the body not only to digest the fats
and carbohydrates but also to assimilate the nutrient
elements from them. So fruits play an immense role in developing the building block of our physique as well as maintaining the general wellbeing of the body.
In addition to these three categories of food, it is essential for
us to add complementary foods like milk, curd, honey etc. to
our daily food menu. Because they are very useful elements
to meet the deficiency of carbohydrate, proteins, vitamins
etc in our body.
So it is necessary to combine all the food items in our daily
meals in right proportion to avoid various types of diseases
and for living an active and fit life.
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B siness
Business

Large companies generally operate call centers to provide customer service for their clients. For instance,
US-based PC manufacturer Dell has housed its call centre in India. If any client of this company calls for
customer support, their call will be automatically routed to India for the
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Bangladesh Telecommunication Regulatory Commission (BTRC) has formally invited applications from
eligible entrepreneurs for license to establish call
centers. According to the BTRC, any eligible person
or company can get call centre license with a nominal payment.
A call centre is a place used for the purpose of
receiving and transmitting a large volume of
requests by telephone. It can be divided into various
categories based on their strategy of function and
nature of service. But there are mainly two types of
call centers such as inbound call centre and
outbound call centre.
In an inbound call centre, customers generally place
their queries about product information and report
any technical glitches. In an outbound call centre,
agents initiate a call to a customer mostly to sell a
product or a service. Other types of call centre
include CRM call centre, interactive call centre,
phone call centre, telemarketing call centre, virtual
call centre, web-enabled call centre, etc.

relevant solution.

C al l C ente r
the holiday period is over.

Call centers can create huge employment opportunity
for students in Bangladesh. Every year many university
graduates in our country remain unemployed. Call centre
business can open a new horizon for them. In order to
work in call centers one should have sound knowledge in
English and in some cases French. That is why it may
cause a huge problem in
No doubt call centre operation is a big opportunity for
Bangladesh. But most importantly, expert human
resources are vital in order to ensure the development of
the call centre industry. In this regard, private companies
should come forward to train people and the government
must ensure the quality issues so that the entire system
works smoothly and perfectly.

Large companies generally operate call centers to
provide customer service for their clients. For
instance, US-based PC manufacturer Dell has
housed its call centre in India. If any client of this
company calls for customer support, their call will
be automatically routed to India for the relevant
solution. Besides, some companies also use call
centers for their internal purposes such as help desk
service and sales support.
Call centre is an emerging revenue opportunity for
Bangladesh. The global market of call centre industry was US$ 382.5 billion in 2004 and is expected to
reach US$ 641.2 billion by 2009. This is an
enormous opportunity for Bangladesh: at the
moment all ingredients are available in the country to
seize a significant chunk of the global market.
The BTRC downsized call centre license fees from
Tk 50,000 to Tk 5,000 in order to help flourish this
service across the country. Call centers are being
considered as a booming industry. Dhaka- and
Chittagong-based call centre operators will enjoy tax
holiday up to three years while other operators will
enjoy this incentive for five years. Furthermore, the
BTRC proposed 0.5 percent revenue sharing when

S hip B u ild in g

Bangladesh

emerges as a new shipbuilding hub
Ship building industry in Bangladesh emerges as
new export leader of ship as two builders have
already grabbed order worth over $250 million in
2007 as said by ship builders on February 3, 2008.
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Experts are hoping the country can become a new destination for companies seeking construction of small
ocean-going vessels as traditional shipbuilding nations
such as South Korea and China are now focusing on
building large ships. Even, relatively new ship building
country, Vietnam, is no longer interested to build small
ships weighing up to 25,000 dead weight tons.
The focus on Bangladesh came in April, 2007 when
Meghnaghat-based Ananda Shipyards signed deals
worth around $100 million with two German shipping
companies to build eight vessels with capacity for 325
containers by June 2010.This was probably the single
biggest export order for the country. The company then
went on to sign two more deals worth $82 million in
October and December in 2007 and the company is now
investing about Tk 1.10 billion to set up two dry docks in
its shipyard. The company hopes by early 2009 when the
docks will be built, they can take order worth $500
million. According to the industry estimates, more than
100,000 Bangladeshis are now employed in Singapore,
Korea and Dubai shipyards. The country has also been
known for its small shipbuilding industry, which churns
out dozens of launches every year. Most of the nearly
3,000 launches, oil tankers and cargo ships that ply in
Bangladesh waterways were made there.
Experts said it was only a matter of time before Bangladesh emerges as a major hub for building small oceangoing ships.

Japanese owned Sanko Optical Co. (Bd) Ltd in
Chittagong Export Processing Zone(CEPZ) provides
lenses to some of the world's most famous camera
brands such as Nikon, Fuji, Konica and Olympus. The
lenses used in some of the world's most famous camera
brands are being produced in Bangladesh with such
success that the company involved plans to expand it
operations.
It is an example of a growing group of hi tech industries

that are changing the image of the country’s EPZs,
that have long been associated with the Ready Made
Garment industry.
According to the agencies that run the country's
eight EPZ's, more hi-tech companies are on the way
as international corporations look to find alternatives
to China, where the high pace of growth is causing
production bottlenecks.
Sanko employs around 1400 female workers
producing around 1.5 million lenses per month.
Apart from camera lenses the company also
produces lenses for fax machines, photocopies,
security cameras, scanners and projectors.
The company earns around US$ 8 million annually by
exporting products. In producing lenses workers
need to follow nine stages such as curve generating,
smoothing, polishing, cleaning, inspection, centering, coating, second time inspection and packing for
export.
The company was first set up in the 1990s and is
now looking to expand.

Large companies generally operate call centers to provide customer service for their clients. For instance,
US-based PC manufacturer Dell has housed its call centre in India. If any client of this company calls for
customer support, their call will be automatically routed to India for the

relevant solution.
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Pran:

Pran plans to invest in

car

I n d i a

How Tata has b uilt a

Pran, one of Bangladesh's leading processed-food
and beverage companies, is going to set up its first
foreign factory in India, taking advantage of the
country's recent decision to lift its ban on Bangladeshi investment. The plant will be built in the northeastern Indian state of Tripura. It will initially produce
jelly and drinks and is expected to come into operation by 2009 with an annual turnover of around
Tk100 crore.
It will supply the markets of northeast India -- Assam,
Nagaland, Tripura, Meghalaya, Manipur, Mizoram
and Arunachal Pradesh -- known as 'Seven Sisters',
said a senior official of Pran Exports Ltd.

Motorbike

India will allocate a 10-acre industrial plot for Pran
and the negotiations have been going on between
the parties concerned about acquiring land for the
project. The Indian government has also assured
Pran of banking, electricity and other infrastructure
facilities.
Initially Pran will employ nearly 200 people, including
Bangladeshi and Indian nationals. India lifted its ban
on direct investment from Bangladesh in 2007 and
said it would welcome investment from its neighbor
country. The move was seen as a precondition for
Dhaka to consider the large-scale investment plans
of Indian companies such as Tata in Bangladesh.
Pran exports its agro-processed foods and drinks to
nearly 70 countries, including USA, UK, Sweden,
Cyprus, Australia, Malaysia, Italy, Germany, South
Korea, and some Middle East, East and West African
countries.
The news of the new plant was announced at an
'Export Sales Conference 2008' of Pran Exports Ltd
held on January 23 in Dhaka. Deputy Managing
Director of Pran-RFL Group Ahsan Khan Choudhury
and other senior officials were present at the conference.

that costs less than a

By the end of the year it will be possible to buy a new
four-door family car for less than the cost of a good
quality motor scooter. Jon Severn takes a look at the Tata
Nano to see how it has been possible to develop a car
that will sell so cheaply.
Consumers are familiar with the price of electronic products falling, whether it is digital cameras, wide-screen
televisions or DVD players, and even passenger cars have
reduced in price in real terms over the past decade. But
January's launch in India of the Tata Nano car, priced at
just 100 000 rupees (around ?1720), has come as a shock
to many people.
Everyone appreciates that labour costs are lower in India
than in Europe, but material costs are similar. How can a
car cost less than we are used to paying for good quality
motor scooters here in Europe?
When the Nano was unveiled the senior managers from
Tata made it clear that this is a ‘proper’ four-door family
car, not a motorized quadricycle or four-wheeled moped.
Given that the two-seater Smart Fortwo costs around
?9000, it is worth taking a closer look at the Nano to see
how it has been designed so as to achieve such a low
showroom price.
First, however, Tata acknowledges that there is really no
profit margin on the base model; profits will come from
customers specifying the deluxe models with air conditioning, electric windows, colour-coded bumpers and
other options. And this highlights one way in which the
Nano costs have been held down – the standard model is
very basic by modern standards. Nonetheless, care has
been taken to ensure that the car has adequate performance, meets current emissions standards (Euro IV), is
fuel-efficient (20km/litre) and is safe thanks to crumple
zones, intrusion-resistant doors, seat belts and other
features.
Indeed, the Nano will inevitably be considerably safer
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than the popular mode of family transport in India today,
consisting of a motorbike or scooter with the father
driving, his child standing in front, and the mother seated
behind, holding a baby. Furthermore, the Nano is better
suited to all-weather journeys and is a genuinely affordable alternative for many people.
Tata has launched the Nano as a family car for four or five
people, but the company concedes that the Nano is no
limousine, with its dimensions of 3.1 m long by 1.5 m
wide and 1.6 m high. Once again, though, the compact
dimensions help to keep costs down, as the smaller the
vehicle is, the fewer materials are required for its
construction. A small, lightweight car can also be fitted
with a smaller, lighter engine. In the Nano's case, the
624.6 cc, 33 PS, 48 Nm twin-cylinder aluminium engine is
mounted transversely under the rear seats, ahead of the
rear axle line and mated directly with the four-speed
transaxle.

No common components
Because the Nano was being designed to be such a lowbudget car, all components had to be designed from
scratch, with nothing carried over from Tata's other
vehicles. Furthermore, this clean-sheet-of-paper
approach enabled the company to use production
technologies that were appropriate to the Nano's specification and projected volumes. For example, it is reported
that hydroforming is being used for tubular structures,
and rollforming is being used in place of stamping. Other
design features have contributed to the reduced weight,
such as a ribbed roof that adds stiffness and enables
thinner steel to be used.
Elsewhere on the car, great care has been taken to
minimize tooling and production costs. One small
example of this is similar handles and mechanisms for
the left- and right-side doors. In preparation for exporting the Nano, it has also been designed with a central
instrument binnacle instead of mounting the instruments in front of the driver – which is a concept seen on
other ‘people’s cars’ such as the Morris Minor and
Morris/Austin Mini around half a century ago.
Girish Wagh headed the team of almost 500 people that
developed the Nano over a four-year period. And
although some of the vehicle's production processes

may seem ‘low-technology’ when compared with
the heavily automated plants found in Western
Europe, a great deal of digital analysis was carried
out during the design and development phases of
the project. In addition, Tata empowered and
encouraged everyone in the company to contribute
ideas and suggestions, on the basis that collective
thinking – and a vast pool of common sense – would
benefit the design and engineering, as well as
helping to save costs.
Where particular expertise was deemed essential to
the success of the project, Tata used leading suppliers as development partners, such as GKN for the
drive shafts and Bosch for the multi-point fuelling
system and electronic engine management system.
High volumes are an important element in low-cost
products, and Tata wants to build one million Nanos
per year. However, a conventional plant to build such
high volumes would require a substantial investment, so Tata has looked at a distributed manufacturing model, in which entrepreneurs can establish
manufacturing facilities based on Tata's low-cost
manufacturing unit that offers a low break-even
point. Nonetheless, Tata has constructed a new
factory in Singur, and many of the suppliers are
establishing their own facilities in an adjacent
vendor park. It has been reported that around 90 per
cent of the car's components will be outsourced,
with some 75 per cent coming from single-source
suppliers that have received long-term contracts
and high-volume commitments in exchange for
even lower component prices.
Similarly, unconventional servicing concepts have
been investigated, such as training self-employed
people who can be certified by Tata to perform
servicing at the customer's premises.

A dream comes true
The Tata Nano is the type of project that stems from
one person's vision, and the Nano is the brainchild of
Ratan Tata, the company chairman. Originally he
wanted to create a ‘people’s car’ as a safer, allweather alternative to two-wheelers for families of
four or five. Mass transport in India is either not

